
THE R AYNHAM BR AND



THE M ONOG R A M

The monogram derives from the 
signature of  Lord Townshend. 
Townshend of Raynham. 
 
We use the colours to  break up the 
logo and make the T and R visible.



C OLOU R PA LET TE

The colours originate from 
the Townshend crest shown 
below. Azure and yellow 
being the two hero colours.

Azure is a deep blue that like 
the stag is strong yet calm.  
 
Gold, like that of the coronet, 
has warmth and nobility.

Ermine is a slightly off white colour 
 that represents the 3 escallops.

AZURE 
RGB: 85/110/145 
CMYK: 70/45/30/10 
HEX: 57768F

GOLD 
RGB: 245/190/0 
CMYK: 5/25/100/0 
HEX: F3BF00

ERMINE 
RGB: 246/246/246  
CMYK: 0/0/0/5 
HEX: F5F5F5



M ONOG R A M 
W ITH T Y PEM A R K

The lockup is centre aligned so it 
shows symmetry and  balance like 
the architecture of the house. 
The monogram should be 3 times 
the X height of the wordmark 
and the space between the 
monogram and the wordmark 
should be  the X height up to the 
beginning of the X’s crotch.



We have a colour version, a 
solid black version and a solid 
white version  of both the logo 
lockup and the monogram. 

THE LOG O LOC KU P

M O N O

C O LO U R

W H I T E  O U T



PR IM A RY T Y PEFAC E

Our typeface is English 
Grotesque . We use it as our 
headline font and copy font. 
The family consists of 6 different 
weights.   It’s a typeface that feels 
quintessentially British. and is 
rooted in our industrial past. 

Headlines use English Grotesque 
Light and are always set in  
uppercase with spacious kerning 
so the letters stand tall, strong 
and proud.  Subheads use 
English Grotesque Thin  and 
are also set in uppercase.  

Use size and space and weight 
 to create a clear hierarchy of 
the information. Typography 
doesn’t have to be centre 
aligned, although it’s preferred. 
 If you’re not centre aligning 
the copy,  ensure it still feels 
even and balanced. 

TYPE SIZE = (X) LEADING = (X)+2/3PT TRACKING: 120PT

ENGLISH GROTESQUE LIGHT

ENGLISH GROTESQUE THIN

HE ADLINE

SUBHE AD

ENGLISH 
GROTESQUE 
LIGHT



S YS TEM SA FE 
A LT T Y PEFAC E

Our websafe system safe 
alternative is Gill Sans. A sans serif 
typeface with great readability, 
that is  also firmly cemented into 
British Heritage. We should use 
Gill Sans only when we cannot 
use Engish Grotesque.   For 
example many digital executions 
will require a websafe font  to 
ensure the design and content 
displays the way we intend.

TYPE SIZE = (X) LEADING = (X)+2/3PT TRACKING: 100PT +/-

GILL  
SANS MT

GILL SANS MT BOLD

GILL SANS MT REGULAR

HEADLINE

SUBHE AD



STATIONERY



LET TER HE A D  A ND  
BU S INES S  C A R D

Using the brand’s core colours 
and assets we have a  clean and 
professional set of stationery.



MIN UTES HE A DER

The minutes header follows 
 the centre aligned rule.



EM A IL  FOOTER

The email footer sits at the bottom 
left and aligns with the email copy. 



COMMUNICATIONS



G R A PHIC PR IN C IPLES

1. THE HOUSE 
The position of the house is 
always centre bottom,  with 
approximately 70% of the 
house’s facade in the shot. 

2. THE GRAPHIC DEVICE 
The patterns and graphics we 
employ above our  house are used 
as symbols of vibrancy and energy. 
 
2. THE LOGO 
Should have plenty of space 
and prominence on the page.



G R A PHIC DE V IC E 
A ND T Y POG R A PH Y  
IN U S E

We set our content between 
the graphic and the house. Using 
different weights of the typography 
to create a clear hierarchy.



G R A PHIC S Y MBOL  
& T Y POG R A PH Y

Depending on space the graphic 
can move  to the middle of 
the page to provide us with 
a framework for our message.  
When we use the graphic device 
and typography together
we work the typography 
 into these designs in a fun, 
playful and vibrant way.



A LTER N ATIV E  
G R A PHIC DE V IC ES 
IN U S E



A LTER N ATIV E  
ROA D S IDE POS TER S

Here are more examples of some  
different graphic devices in use.



EM A IL  L AYOU T S

Emails use the graphic devices 
in the same way as the posters.   
We can even bring some 
of the patterns to life with 
animation on digital formats.



NE WS PR INT A DV ERT

An example of a newsprint advert 
that uses the brand colours 
and centre alignment rule.



FU LL  C OLOU R

We also have an extended colour 
palette for when the subject 
matter demands a little more.

AZURE 
RGB: 85/110/145 
CMYK: 70/45/30/10 
HEX: 57768F

GOLD 
RGB: 245/190/0 
CMYK: 5/25/100/0 
HEX: F3BF00

TANGERINE 
RGB: 240/135/35
CMYK: 0/55/90/0
HEX: F18825

FUSCHIA 
RGB: 240/130/175 
CMYK: 0/65/0/0 
HEX: EE80B1

EMERALD 
RGB: 55/175/120 
CMYK: 75/0/65/0 
HEX: 37AE76



OTHER EXPRESSIONS



FA R M WOR KW E A R 
POLO S HIRT



G ENER IC T- S HIRT



E V ENT S TA FF 
T- S HIRT



SIGNAGE



ES TATE S IG N AG E




